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SOCIAL CONTEXT OF SOCIAL PSYCHOLOGY
  In life, a person reacts differently to something depending on their immediate physical and social context. (Lisa M. Given, 2008). A specific setting where any social interaction occurs is known as a social context; it can influence how a person sees something. For instance, when people interact, the context in which their actions take place plays a significant role in determining the emotional, psychological, and behavioral processes. Meaning that the context in which we encounter something affects our understanding of words, objects, social cues, and emotions; this is because our daily mental process gets explained using the effects of specific contexts ranging from how we perceive things to how we behave with others. A social context that affects our functioning process can either be external or internal. When an emotional or behavioral process is affected by the outside situations, that is the external context, but the internal context describes a condition that originates from within a person. For example, trying a new job that they enjoy doing in an unwelcome environment might view the job to be foul and not enjoy it in the future, but if they had been in a relaxing and fun environment, they might end up enjoying it.
         Social cognition involves the ability to appreciate and respond correctly to people’s social behavior. These human behaviors develop under the impact of cultural and environmental factors. According to (Heider, 1958) two primary factors often shape human behaviors in a social situation; Dispositioism holds the view that our social cognition and behavior gets influenced by internal factors such as education or childhood experience; in contrast, situationism suggests that our behavior and the ability to respond to it are affected by our immediate environment and surroundings such as politics or religious factors. Besides, characterization of the factors that shape our behavior and cognition can broadly be identified as cultural factors including religion or urban-rural differences, genetic factors such as race, and environmental factors including abilities, perception, and attitude. Therefore, learning of social behavior arises as a result of interactions between groups in a social context. 
            Most of the world cultures and social structures get founded upon social interactions (Berger & Luckmann, 1963). By these interactions, people can design institutions, systems, and rules that they live upon them.  Among the most common forms and types of social interactions that occur in society worldwide include competitions, exchange, accommodation, cooperation, and conflicts. Some of these interactions help stabilize society's change; they play an essential role in developing mental health, hence lightening moods and reducing the risks of rejection. These social interactions also promote a person’s sense of safety and belonging in a particular social relationship. Social interaction is an essential feature in building social relationships; this means that most people, excluding those who genuinely choose to live alone, interact with other people every day. Most of the crucial roles in these interactions are that, regardless of personal differences, we are all expected to act in a way suitable to a specific social situation hence making the social interactions possible.
              The social psychology field is rapidly growing and having an increasingly important understanding of human behavior. (Edwin Paul Hollander, 1967). Social psychology studies dynamic relationships between individuals and people around them, including friends, family, religious groups, or even those we meet online and see on our televisions. Many people believe that individual social situations and personal characteristics influence a person's behavior. In most cases, social conditions have a more decisive influence on behavior than unique characteristics. We can apply this principle in our day-to-day life since it can improve our understanding of ourselves and the surrounding world. By gaining more of this knowledge, we discover how people behave at the individual level and while in groups, how attitudes get formed, how people view each other. We can also gain an enormous appreciation of how social relationships influence individual functioning. Social psychology helps people at large since it can describe why people behave the way they do; with this kind of knowledge, they can improve their decision-making process by understanding past behavior to perfect future behavior.
            Social psychology consists of several fundamental concepts and theories that help an individual better understand sociological and psychological situations; examples of these fundamental theories include the social self, social cognition, social attribution, and social influence. First, the social self-concept suggests that a person's behavior is affected by the individual's situation and how people react to that situation. Personal individual knowledge is affected by the interaction with the social group. (William James, 1890).  The second basic concept is the theory of self-cognition. The idea examines how a person's thoughts of social groups can help them reach conclusions about interpreting the memories, attitudes, and judgments of the past to understand the present and process the future information. (Carolyn U. Shantz, 1975). Last but not least, we have the concept of social influence. According to scholar (Lisa Rashotte, 2007), the theory of social influence highlights how other people influence our behaviors, feelings, and thoughts and how we change theirs.
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